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Study after study has taught us that there is no
tool for development more effective than the
empowerment of women

®/S¼%RRER

́

Introduction
What is Equality For Growth?
Equality For Growth (“EFG”) has been set up to
empower informal women workers in Tanzania
through legal and human rights education, advocacy
and capacity building in order to eradicate poverty.
Its vision is a market place free from gender barriers
where informal women workers of all levels can
operate freely on an equal footing with men, and be
free from all types of exploitation.
EFG was established in February 2008 as a
working group in Tanzania. In August 2008, it was
formalised into a registered company limited by
guarantee (and not having share capital) under
Registration N. 66935.

What is the baseline study about?
EFG carried out a survey involving 130 women engaged in business in the Temeke, Kinondoni
and Ilala districts of Dar es Salaam in Tanzania, in order to gain a better understanding of their
business operations. EFG sought to understand the female entrepreneurs’ views on, and assess
their level of knowledge of the legal framework which impacts on their businesses, in particular, with
regard to governmental, social, and economic policies. By using the terms ‘female entrepreneur’,
‘women engaged in business’ or ‘informal women workers’ , EFG is intending to capture women
who are self-employed and operating their own businesses informally, ie as a sole proprietor, or
in partnership rather than through a company.
EFG acknowledges that there are comprehensive research and data on issues related to women
in business. Such research and data have been very helpful in shaping EFG’s thinking on this
area. However, EFG believes that this baseline report, produced as a result of recent surveying
(carried out in October 2008), and with its emphasis on areas in Dar es Salaam will supplement
EFG’s knowledge, and also inform the work which EFG intends to carry out in the future. The
surveying activity and subsequent process of feedback (via conferences/workshops etc) to female
entrepreneurs will help foster links between EFG and the female business community.
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How will the baseline study be used?
EFG hopes that the results of this survey will:
1. Provide greater insight into the level of knowledge of female entrepreneurs with regard to
applicable law and legal procedures
2. Improve the access of such entrepreneurs to legal advice/services
3. Assist in increasing the level of advocacy undertaken by female entrepreneurs so that policy
making and implementation can accommodate their particular needs
4. Help remove barriers to women setting up and running their own businesses
5. Assist in the establishment of female entrepreneur support networks and groups

How was the survey carried out?
In October 2008, EFG surveyed a random sample of 130 women engaged in business in the
Temeke, Kinondoni and Ilala districts of Dar es Salaam. A team of researchers interviewed the
LU[YLWYLUL\YZ[VÄSSV\[HX\LZ[PVUUHPYL^OPJOJV]LYLKHU\TILYVMKPMMLYLU[PZZ\LZPUJS\KPUNMVY
example, the level of knowledge among female entrepreneurs of the law, and legal procedures
and policies relating to their businesses, and the accessibility of legal services and female
entrepreneur networks (if any) to such women.
Ideally, the baselines aimed at collecting the information and draw lessons from them. Baseline
survey did not have any elements of representation but it was just to get ideas of women
entrepreneurs.
The study used structured questionnaire as a tool of data collection, which actually could collect
the data of which the EFG thought to be a core of its activities. However, the researcher used
observation as another means to supplementary.

Limitation of survey
The survey was carried out successful however, despite some limitations. Financially the survey
^HZ JVUZ[YHPULK I` PUZ\MÄJPLU[ YLZV\YJLZ [V JV]LY H ^PKLY NYV\W VM ^VTLU" [OLYLMVYL ZVTL
activities were conducted under volunteering.

Presentation of the results
The results of the survey is presented alongside some of the relevant research and data published
by other institutions in order to facilitate analysis of the baseline survey itself, and also to provide
a better understanding of the political, social and economic context in which women engaged in
business operate.
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“The business case for expanding women’s
economic opportunities...is nothing less
than smart economics” World Bank
observation 2007

Overview of female entrepreneurs
in Tanzania
Tanzania is among the world’s poorest countries with an annual per capita income of US$400.
The HIV infection rate is around 7 percent (which while lower than other parts of Africa, is still
ZPNUPÄJHU[;OL/0=(0+:LWPKLTPJOHZJYLH[LKHNYLH[I\YKLUVU^VTLUHZ[OLYLOHZILLUHU
increase in the number of female-headed households with sick relatives whose care is the sole
responsibility of such females. Many girls do not continue their education past primary school
level. Between 30 and 40 percent of women in Tanzania, remain illiterate.
It has been estimated that women constitute 43% of all entrepreneurs in Tanzania (African
Development Bank and ILO study 2004). However, women continue to face socio-cultural
obstacles as well as legal, regulatory and administrative barriers which prevent them from
WHY[PJPWH[PUNVUHNLUKLYLX\HSWSH`PUNÄLSK>VTLU^VYRWYLKVTPUHU[S`PUSV^NYV^[OHYLHZ
^OLYL[OLÄUHUJPHSYL[\YUZHYLT\JOSV^LY[OHU[OH[VM[OLPYTHSLJV\U[LYWHY[Z
There is a great need for more information and understanding on the situation female entrepreneurs’
face, which this report in part attempts to address.
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Business structures:
7YVÄSLVMI\ZPULZZLZVWLYH[LK
Publicly available research/data
Micro and small enterprises are typically enterprises employing one to forty nine people (UDEC –
‘Jobs, Gender and Small Enterprises in Africa’, 2002), with micro enterprises generally employing
less than 10.
Although women account for about 43% of micro and small enterprises in Tanzania, such
LU[LYWYPZLZ [LUK [V IL PU PUMVYTHS TPJYV SV^ NYV^[O SV^ WYVÄ[ HYLHZ ^OLYL JVTWL[P[PVU PZ
intense, e.g food vending, tailoring, batik making, etc. The start-up capital required is low, making
P[LHZPLY[VZ[HY[HI\ZPULZZPU[OLZLZLJ[VYZ036¸;HUaHUPHU>VTLU!,U[YLWYLUL\YZNVPUNMVY
Growth”, 2003).
‘Gender Entrepreneurships and Competitiveness in Africa’ (Bardasi et al, 2008) suggests that
IHYYPLYZ[VLU[Y`WYLZLU[NYLH[LYVIZ[HJSLZMVY^VTLU[OHUMVYTLU>VTLUNLULYHSS`SHJR[OL
capital, and often the expertise to set up larger scale businesses. Many micro businesses only
provide a hand to mouth existence and the various barriers to growth trap women to a low
economic level from which they are unable to break free.
Many women have been socialised into doing certain types of activities since their childhood,
^OPJOPZ[OLUYLÅLJ[LKPU[OLPYJOVPJLVMI\ZPULZZHJ[P]P[PLZ<+,*¶º1VIZ.LUKLYHUK:THSS
,U[LYWYPZLZPU(MYPJH»<UMVY[\UH[LS`Z\JOHJ[P]P[PLZHSZV[LUK[VIL[OLSLHZ[WYVÄ[HISL

EFG’s baseline survey results
The majority of the businesses which had been set up by the interviewed respondents (68.5% in
total) were established between 2000 and 2004. 13.1% of respondents started their businesses
between 1995 and 1999. Only one business was set up in 2008.
From 1985 onwards, Tanzania shifted from ‘African socialism’ towards a free-market economy.
In addition, Tanzania’s policy traditionally focused on large businesses and it was only in the late
1990s that policy formulation took into consideration smaller businesses (UDEC – ‘Jobs, Gender
and Small Enterprises in Africa’, 2002). These two factors may in part explain why most of the
respondents started their businesses in the period between 2000 and 2004.
The vast majority of interviewed respondents are operating small level enterprises (83.6%),
with those operating medium level enterprises only making up 16.4% of those respondents
interviewed.
62.5% of respondents are involved in trading, 28.1% in services delivery and 9.4% in manufacturing.
The types of business that respondents are engaged in includes sale of clothing, sale of food
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RUV^UHZ¸THTHSPZOL¹PU2PZ^HOPSP ZHSLVMMYPLKTLH[ÄZOJOPJRLUL[J JH[LYPUN
(6.2%), running beauty salons (6.2%), running mini-markets (known as “genge” in Kiswahili)
(6.2%), and running hotels/restaurants (5.4%). Other types of business activities mentioned by
the respondents included tailoring, selling of charcoal/wood, juice, water, vegetables, rearing
livestock, canning of peanuts and fruit, hairdressing, selling soap on the streets, selling telephone
accessories, and working in pharmacies.
As the survey results show, women tend to operate businesses that are connected with their
traditional roles, for example, food processing, textiles and clothing.
Most of the respondents are running their businesses individually (86.3%), with 13.7% running their
I\ZPULZZLZQVPU[S`^P[OHUV[OLYWLYZVU>P[OYLNHYK[V[OLYLZWVUKLU[ZLUNHNLKPUQVPU[S`V^ULK
businesses, the majority were in partnership with other women. In jointly owned businesses,
the percentage of the respondent’s share ranged from 10% to 50%, with no respondent owning
the majority share. Only a small percentage of the respondents had never been married (26.2%)
with the remainder being married, divorced or widowed. Some of the respondents indicated
that they preferred to own and operate their businesses individually rather than collectively with
other women. The main reason for this was that such women did not think that they could rely
on other women to honour business commitments and loan repayments should the partnership
succeed in accessing credit.
Previous research (‘Gender Entrepreneurships and Competitiveness in Africa’ (Bardasi et al,
2008) has suggested that female entrepreneurs are more likely than their male counterparts to
be engaged in family enterprises. The research also suggests that such women are generally
younger and are less likely to be married. However, this is not supported by the results of this
survey where the majority of women are running businesses on their own and it is the minority
whom have never been married.
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Business structures: Business premises
Publicly available research/data
:LJ\YPUNMVYTHSI\ZPULZZWYLTPZLZPZHKPMÄJ\S[`MHJLKI`HSSLU[YLWYLUL\YZPU;HUaHUPH+\L[V
household responsibilities, women often choose to operate businesses from home (‘Tanzania:
Lessons in Building Linkages for Competitive and Responsible Entrepreneurship’, Tamara,
2006).
A review conducted into African medium sized enterprises has found that 45% of micro and
small enterprises ran by female entrepreneurs were home-based compared to 19% for male-led
enterprises (USAID 1995).
A home-based business allows a female entrepreneur to combine her business with household
YLZWVUZPIPSP[PLZZ\JOHZJOPSKJHYLI\[Z\JOI\ZPULZZOHZSPTP[LKNYV^[OWV[LU[PHSHZP[PZKPMÄJ\S[[V
interact directly with clients and the entrepreneur’s focus is distracted by household demands.
Rents are high in Dar es Salaam and affordable business space is scarce. The ILO 2000 study
(state of the art review of the Tanzanian informal sector – an unpublished research project) revealed
that as much as 60% of businesses in the informal sector in Tanzania operated on the streets.
There is a lack of surveyed land in Tanzania and the process of gaining title to land is timeJVUZ\TPUNHUKMYH\NO[^P[OKLSH`JVYY\W[PVUHUKI\YLH\JYHJ`,]LUHWYVÄ[HISLI\ZPULZZTH`
not be able to secure legal premises due to the many barriers that exist. The lack of road names
and numbers creates further problems for entrepreneurs who need their businesses to be visible
and easily locatable by their clients and suppliers.

EFG’s baseline survey results
57.7% of respondents have a permanent business
location, of which 53.1% have legal ownership of
their business premises, while the remainder rented
premises.
This means that 42.3% of the interviewed respondents
(just under half) lacked a permanent business
location.
The majority of respondents (38.5%) pay a monthly
rent of below 50,000 Tshillings. 13.1% of respondents
pay between 50,000-100,000 Tshillings per month.
Only two respondents (1.5%) could afford to pay rent
ranging from 300,000-500,000 Tshillings per month.
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Operating the business:
Business registration and start-up
Publicly available research/data
(JJVYKPUN[VH>VYSK)HURº+VPUN)\ZPULZZ»YLWVY[PU ;HUaHUPHOHZILLUYHURLK V\[
of 175 countries for the ease of starting a business. The cost of starting a business in Tanzania
OHZILLUJHSJ\SH[LKI`[OL>VYSK)HURHZ  VMPUJVTLWLYJHWP[H
A diagnostic study undertaken by MKURABITA has shown that approximately 98% of all
businesses in Tanzania operate extra legally due to the legal and administrative obstacles to
incorporation, registration, and business operation.
In Tanzania, the legal framework for business set-up is governed by three areas of law, namely
JVTWHU`SLNPZSH[PVUI\ZPULZZUHTLZYLNPZ[YH[PVUHUKI\ZPULZZSPJLUZPUNSLNPZSH[PVU>VYSK)HUR
¶º.LUKLYHUK,JVUVTPJ.YV^[OPU;HUaHUPH!*YLH[PUN6WWVY[\UP[PLZMVY>VTLU»4VZ[
of this legislation is only available in English, thereby creating a barrier to interpretation and
application considering that most Tanzanians speak Swahili.
(JJVYKPUN[V[OL>VYSK)HUR»Zº+VPUN)\ZPULZZ»KH[HIHZLP[[HRLZHUH]LYHNLVMKH`Z[VM\SÄS
all legal requirements for business entry. The particular kind of licence that needs to be obtained
I`HULU[YLWYLUL\YPU;HUaHUPHPZUV[Z[YHPNO[MVY^HYKHZ[OLYLPZHZLJ[VYZWLJPÄJI\ZPULZZSPJLUJL
system where 54 major types of business activity require a different kind of licence. The process
is confusing and time-consuming, and women (who are time-poor) are even more likely to be
deterred by the process.
*VTWS`PUN^P[OHSS[OLULJLZZHY`WYVJLK\YLZHUKMVYTHSP[PLZYLN\SH[PUNI\ZPULZZLZYLX\PYL\UQ\Z[PÄLK
costs of almost US$180,000 over the 50-year life of a successful business (ILD, 2005).
Furthermore, the existing legal framework was developed for large-scale businesses and does
UV[YLÅLJ[[OLYLHSP[PLZVMZTHSSLYI\ZPULZZLZ<+,*¶º1VIZ.LUKLYHUK:THSS,U[LYWYPZLZPU
Africa’, 2002). Policies that dealt with small businesses were only introduced in the late 1990s.
According to the ILO in 2001, if current policies and regulations were enforced on smaller
businesses, many would have to shut down.

EFG’s baseline survey results
79.3% of the interviewed respondents do not have a licence for their business. Only 23% of the
respondents were considering applying for a licence. Those interested in applying intended to
do so between 2008 and 2010.
;OLOPNOU\TILYVMYLZWVUKLU[Z^OVKVUV[OVSKHSPJLUJLMVY[OLPYI\ZPULZZYLÅLJ[Z[OLKPMÄJ\S[PLZ
of obtaining a licence. Further, the low numbers of those intending to apply for a licence indicate
[OH[TVZ[YLZWVUKLU[Z[OPUR[OH[[OLKPMÄJ\S[PLZVMVI[HPUPUNHSPJLUJLV\[^LPNO[OLILULÄ[Z
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  VM YLZWVUKLU[Z YLWVY[LK OH]PUN [V THRL HU \UVMÄJPHS WH`TLU[ PU VYKLY [V VI[HPU [OLPY
licences and 10.2% had trouble obtaining a licence. These results appear to suggest that bribes
HUKV[OLYKPMÄJ\S[PLZHYLUV[THQVYO\YKSLZ/V^L]LYNP]LU[OLZTHSSU\TILYVMYLZWVUKLU[Z
who hold licences, this statistics do not provide a comprehensive view of licensing issues. It
could be said that if obtaining a licence were a straightforward matter, more respondents would
hold them, or be seriously considering obtaining one.
Most of the businesses undertaken by interviewed respondents are not registered with any
government agency. Only 19.2% of businesses managed by respondents were reported as
registered. Only 26.2% of respondents expressed an intention to register their business.
Several factors were mentioned by respondents as stumbling blocks to registering a business,
including, for example, a business being too small due to low capital (13.1%), lack of business
skills (11.5%), ignorance of business related laws (2.3%), business location being unacceptable
(0.8%), and fear (0.8%). The majority of the respondents (68.4%) did not provide reasons for not
registering their businesses.
One factor, which may deter respondents from registering their business, is ignorance of
registration procedures, as 66.8% of respondents stated that they were unaware of the legal
procedures related to business registration.
Legal requirements taken by respondents to affect their registration included collecting introduction
SL[[LYZ MYVT SVJHS NV]LYUTLU[ VMÄJPHSZ VY [LU JLSS SLHKLYZ WYV]PKPUN WYVVM VM [OL L_PZ[LUJL VM
physical business premises, payment of tax, signing of contracts and payment of required fees.
;OLYLX\PYLTLU[[VWYV]PKLWYVVMVMWO`ZPJHSWYLTPZLZJV\WSLK^P[O[OLKPMÄJ\S[PLZVMVI[HPUPUN
Z\JOWYLTPZLZHZKPZJ\ZZLKHIV]LWVZLZHZPNUPÄJHU[IHYYPLYWYL]LU[PUNMLTHSLLU[YLWYLUL\YZ
from registering their business.
For the few respondents who managed to register their business, the registration process
reportedly took between 2 to 30 days.
47.7% of respondents said that prior consent from their husbands is not necessary if they want to
register a business. This means that the majority either believe that consent is required, or do not
know what the applicable law is. It could be suggested therefore, that traditions such as requiring
a male family member’s consent can hinder some women from formalising their businesses.
Table 1 - Formalisation of business
Is your business licensed with a government agency?
Is your business registered
with a government
Yes
agency?
No
Don’t know
Total

Yes

No

Total

92.0%

1.9%

19.2%

4.0%

94.3%

76.9%

4.0%

3.8%

3.9%

100.0%

100.0%

100.0%

9

E Q UA L I T Y F O R G R O W T H

;HISL>PSSPUNULZZ[VMVYTHSPZLI\ZPULZZ
Do you intend to apply for a business licence?
Do you intend
to register your
business?

Total

Yes

No

Don’t know

Total

Yes

74.2%

9.6%

15.4%

26.2%

No

19.3%

74.0%

42.3%

54.6%

Don’t know

6.5%

16.4%

42.3%

19.2%

100.0%

100.0%

100.0%

100.0%

Both of the above tables show the relationship between business registration and licensing.
A respondent who holds a licence is almost certainly operating a registered business. The
converse is also true – if a respondent’s business is not registered, they are unlikely to hold a
licence.
Useful reform is on the way. Tanzania has created the Business Environment Strengthening
in Tanzania (BEST) programme in order to improve the environment for business and to help
strengthen key business associations. BEST is also currently promoting the integration of
engendered impact analysis in law and policy procedures through widespread capacity building
HUKPZPUJVYWVYH[PUNNLUKLYZWLJPÄJVIQLJ[P]LZPUTVUP[VYPUNHUKL]HS\H[PVUWSHUZHUKPUWYVQLJ[
indicators and outcomes.
In addition, the MKURABITA Program is aimed at strengthening land-related dispute resolution
and decision-making. It will also monitor access to land and workspace by women, support
the inclusion of women on land titles and improve data on property issues, which women
are facing.
EFG’s survey results have demonstrated that there is a high level of uncertainty and lack of
knowledge among respondents about business formalisation procedures and requirements. The
legal reforms outlined, although encouraging, will only have a positive impact if they are publicised
and explained to the vast majority of entrepreneurs who operate extralegally.
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6WLYH[PUN[OLI\ZPULZZ!*HZOÅV^
EFG’s baseline survey results
(Z[OLWPLJOHY[ZILSV^PUKPJH[L[OL]HS\LVMZHSLZHUKWYVÄ[ZPZSV^MVY[OLTHQVYP[`VMI\ZPULZZLZ
   VM YLZWVUKLU[Z OH]L [V[HS ZHSLZ VM SLZZ [OHU ;ZO  WLY KH` >OLU VWLYH[PUN
JVZ[ZHYL[HRLUPU[VHJJV\U[WYVÄ[ZHYL]LY`SV^! VMI\ZPULZZLZOH]LWYVÄ[ZVMILSV^
Tsh 50,000/- per day.
Figure 1 - Total sales on a normal day (Tshillings)

-PN\YL;V[HSVWLYH[PUNWYVÄ[ZVUHUVYTHSI\ZPULZZKH`;ZOPSSPUNZ

above
500,000 (0.8%)

Below
50,000 (87.7%)

100,001 - 200,000 (1.5%)

50,001 - 100,000

(10%)
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Operating the business: Taxation
Publicly available research/data
0U H >VYSK )HUR  0U]LZ[TLU[ *SPTH[L (ZZLZZTLU[ MVYTHS LU[LYWYPZLZ VM HSS [`WLZ YH[LK
complex tax regimes and high tax rates as among the greatest obstacles to doing business in
Tanzania.
(JJVYKPUN[VH>VYSK)HURº+VPUN)\ZPULZZ»YLWVY[PU ;HUaHUPHOHZILLUYHURLK V\[
of 175 countries for the ease of paying tax.
0[ OHZ ILLU Z\NNLZ[LK [OH[ ZVTL ^VTLU [OPUR [OH[ [H_ VMÄJPHSZ KLSPILYH[LS` OHYHZZ [OLT HUK
overstate the level of tax payment required in order to extort bribes (ILO, 2003).
-LTHSLLU[YLWYLUL\YZHSZVMHJL[OLYPZRVM[OLPY[VVSZVYI\ZPULZZLX\PWTLU[ILPUNJVUÄZJH[LKI`
[H_VMÄJPHSZ:\JOJVUÄZJH[PVUJHUOH]LHZL]LYLÄUHUJPHSPTWHJ[VU[OLHIPSP[`VMHULU[YLWYLUL\Y
[VJVU[PU\LOLYI\ZPULZZ;HUaHUPHU>VTLU!,U[YLWYLUL\YZNVPUNMVY.YV^[O

EFG’s baseline survey results
6US`   VM [OL YLZWVUKLU[Z WH` ZVTL MVYT VM [H_ PU YLZWLJ[ VM [OLPY I\ZPULZZLZ >OLU
queried about the type of tax being paid, the majority of the respondents believed it to be small
business tax, although they were not sure about which organisation collected this tax. The
majority, 55.4% of respondents, do not pay taxes for their businesses. This is probably due to
a lack of awareness about taxation, or due to the fact that the majority of businesses operate
extralegally in Tanzania. It is not unexpected that respondents who indicated that they did
not intend to register their businesses were also the ones who were not paying taxes for their
businesses (72.7%).
It is not surprising that such a low percentage of respondents pay tax, as the Tanzanian tax
regime is characterised by high and multiple taxes with complex procedures. The survey results
also demonstrate that there is a high level of confusion surrounding tax payments. This level of
confusion leaves women, in particular, vulnerable.
Table 3 – Business registration and taxation
Do you intend to register your business?
Do you pay
Yes
taxes for your
No
business?
Don’t know
Total

Yes

No

Don’t know Not applicable Total

41.2

23.7

48

87.4

40.8

55.9

72.7

48

6.3

55.4

2.9

3.6

4

6.3

3.8

100

100

100

100

100
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Operating the business:
Employment of additional workers
Publicly available research/data
A study by the African Development Bank and the ILO in 2004 revealed that in Ethiopia, Kenya,
and Tanzania, micro-enterprises with less than ten employees make up 99% of all micro, small
and medium sized enterprises.
There is a general understanding that most micro-enterprises are run by the owner, who may
employ an occasional assistant.
It is thought that due to rigid labour laws, small and medium enterprises tend to hire and maintain
staff only on an informal basis (UDEC – ‘Jobs, Gender and Small Enterprises in Africa’, 2002).

EFG’s baseline survey results
More than half of the respondents (56.3%) do not employ any additional workers. 18% of the
businesses surveyed have only 2 employees, while 11.7% employ only one person. One respondent
(with the highest number of employees in the survey) employs 8 people in her business.
Out of the 56 respondents who have engaged the services of additional workers, only 20 have
any kind of formal contract with their workers. The majority of respondents (84.6%) professed to
be ignorant of labour laws such as the newly enacted Employment and Labour Relations Act of
2004. This may explain why so few of the respondents have formal contracts with their workers.
/V^L]LYP[HWWLHYZ[OH[ÄUHUJPHSYLZ[YHPU[ZHYL[OLTVZ[SPRLS`YLHZVUZMVY[OLSHJRVMHMVYTHS
workforce rather than legal restraints, as the majority of respondents were not even aware of
basic labour law requirements.
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Operating the business: Social security
Publicly available research/data
In Tanzania, all businesses must register workers for social security purposes under the National
:VJPHS:LJ\YP[`-\UK(J[HUKVI[HPUPUZ\YHUJL\UKLY[OL>VYRTLU»Z*VTWLUZH[PVU(J[

EFG’s baseline survey results
Most of the respondents (96.2%) had no knowledge of social security requirements. Only a few
respondents (3.1%) mentioned procedures and requirements for joining social security schemes.
None of the respondents, except two, has registered membership in a pension or social security
scheme. The majority of respondents did not join social security schemes due to a lack of
awareness of, and understanding of the relevance of joining them.

Operating the business:
Hours spent working
EFG’s baseline survey results
As the bar graph below shows, over 60% of women surveyed spend less than 21 hours per week
working for their business. The highest amount of time that some respondents spend working for
their businesses is between 81 to 100 hours per week (6.9%).
The working hours reported by the respondents appear relatively low. This could be due to
the hours of domestic work often demanded from women in a household and because female
entrepreneurs often run second or even third businesses to make ends meet.
Chart: Showing number of working hours spent by women
6
0
5
0
4
0
%3
0
2
0
1
0
0
1-20

21-40

41-60

61-80

81-100

Hours per week
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Operating the business:
Networking and associations
Publicly available research/data
Previous research backs up the view that female entrepreneur associations are unpublicised and
are often weak and uncoordinated. However, there is evidence which suggests that if associations
JHUILVYNHUPZLKLMMLJ[P]LS`[OLYLZ\S[ZJHUIYPUNNYLH[ILULÄ[Z[VMLTHSLLU[YLWYLUL\YZ
6UL Z\JO JHZL PZ ;HUaHUPH >VTLU 4PULYZ (ZZVJPH[PVU ;(>64( ^OPJO OHZ TVYL [OHU 
TLTILYZ;OYV\NOHK]VJHJ`;(>64(TLTILYZOH]LILLUHISL[VHJX\PYLSLNHS[P[SL[V[OLPY
land and attract foreign investors.
If female entrepreneurs were given better access to associations and are able to take an active
YVSLPUTV\SKPUN[OLZL[V[OLPYULLKZ[OLUWLYOHWZ[OL;(>64(Z\JJLZZZ[VY`JHUILLT\SH[LK
so that more women are empowered.

EFG’s baseline survey results
The majority of respondents surveyed are not part of, or aware of any business related networks
applicable to them. Only 4.6% of respondents were aware of any such networks, and no
respondents took part in any such networks. The survey revealed that none of the existing
female business associations interacted with the respondents.
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Assets and credit: Ownership of/rights
over movable assets
Publicly available research/data
Although movable assets are often used as collateral in developed economies, this is not the
case in Tanzania. By international standards, Tanzania has a complicated, outdated, and non[YHUZWHYLU[SLNHSMYHTL^VYRYLSH[PUN[V[OL\ZLVMUVUSHUKHZZL[ZHZSVHUJVSSH[LYHS>VYSK)HUR
¶º.LUKLYHUK,JVUVTPJ.YV^[OPU ;HUaHUPH! *YLH[PUN 6WWVY[\UP[PLZ MVY >VTLU»   )`
way of example, pledging a car can take 297 days on the mainland but is not possible at all on
Zanzibar (ILD Report, 2005).

EFG’s baseline survey results
;OLÄUKPUNZVM[OLZ\Y]L`PUKPJH[LK[OH[TVZ[VM[OLTV]HISLHZZL[ZPUHMLTHSLLU[YLWYLUL\Y»Z
household are owned by the woman herself (42.2%), as compared to only 5.5% owned solely
by a husband. 41.4% of the respondents own movable assets jointly with other household
members. In other words, 46.9% do not own movable assets of their own. About 11% of the
YLZWVUKLU[ZOHKUVYLZWVUZL>OLUHZRLK^OL[OLY[OL`OH]LH\[OVYP[`[V\ZLZ\JOTV]HISL
assets as collateral for securing credit, the majority of the respondents (71.5%) answered in the
HMÄYTH[P]L[OH[[OL`KPKOH]LH\[OVYP[`
The results above would suggest that in theory the respondents have a source of collateral in
movable assets. However, in practice pledging movable property in Tanzania is a long process
and in some cases cannot be done at all.
Pursuant to the Law of Marriage Act, Cap 29, revised edition of 2002, a woman has the same
YPNO[Z HZ OLY O\ZIHUK V]LY TV]HISL HZZL[Z  >OLYL [OL HZZL[ PZ ZVSLS` V^ULK [OL ZWV\ZL»Z
WLYTPZZPVU PZ UV[ YLX\PYLK [V \ZL [OL HZZL[ HZ JVSSH[LYHS" ^OLYL [OL HZZL[ PZ QVPU[S` V^ULK HSS
the owners have to consent to the asset being used as collateral. On being asked whether
H ^PML OHZ [OL ZHTL YPNO[Z HZ H O\ZIHUK V]LY TV]HISL HZZL[Z VUS`   ZHPK `LZ  >OLU
asked whether one can mortgage movable assets without the permission of the other spouse,
58.5% respondents said the husband could not, while 45.4% said a woman could not do the
same without the permission of her husband. Only 6.9% said a woman could mortgage assets
without the permission of her husband as compared to 6.2% who said a husband could not. The
remaining respondents were unclear on the position. Further, 10.8% of the respondents reported
that they had lost their right to assets at some point in their lives.
 VMYLZWVUKLU[ZZHPK[OH[[OL`OH]L[OLZHTLYPNO[ZV]LYTV]HISLHZZL[ZHZ[OLPYO\ZIHUK"
30% responded that they do not have equal rights. Of those questioned, 2.3% said they do not
know, and 26.9% responded that the question was not applicable to them. These results indicate
that most women are unclear on their legal rights and entitlement to assets, as only 40.8% of the
respondents said that they have the same rights as their husband over movable assets.
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In relation to the assets of a household, 45.7% of the respondents stated that their names are
listed in the ownership records of such assets, while 45% responded that their names are not
SPZ[LK;OLYLTHPUPUNYLZWVUKLU[ZKPKUV[RUV^^OL[OLY[OLPYUHTLZ^LYLSPZ[LKVYUV[>OLU
questioned on why a respondent’s name was not listed in the ownership records, the majority
of the respondents (83.9%) could not provide an answer. The few who were able to provide a
YLHZVUTLU[PVULK[OH[[OL`V^U[VVTPUPTHSHUHTV\U[VMWYVWLY[`MVYP[[VILYLNPZ[LYLK "
[OH[ [OL WYVWLY[` ILSVUNZ [V [OLPY O\ZIHUK  " [OH[ [OL WH[YPHYJO` Z`Z[LT ^HZ [OL JH\ZL
 "[OH[[OLWYVWLY[`PZQVPU[S`V^ULK[OYV\NOPUOLYP[HUJL "[OH[[OL`KPKUV[[OPUR[OLYL
^HZHULLK[VYLNPZ[LY[OLWYVWLY[` "HUK[OH[[OLWYVWLY[`PZYLNPZ[LYLKPU[OLPYJOPSKYLU»Z
names (0.8%). Unless a woman has her name recorded in the asset ownership records, she is
vulnerable to losing such asset, particularly if patriarchal views, which tend not to recognise a
woman’s right to asset ownership, are imposed.

Table 4 - Is your name listed in the ownership record of assets?
Marital status

Is your name
listed in the
ownership of
the assets?

Never
married

Married/living Separated/
Widowed
together
divorced

Total

Yes

6.2%

21.7%

13.2%

4.7%

45.7%

No

14.7%

24.8%

3.1%

2.3%

45.0%

Don’t know

4.7%

2.3%

1.6%

0.8%

9.3%

25.6%

48.8%

17.8%

7.8%

100%

Total

Table 5 - Reasons for not being registered in the ownership records of movable assets
S/n

Reasons for not being registered

Frequency

Percent

1.0

Owned by husband

6

4.6

2.0

No need to register

1

0.8

3.0

Not enough property

6

4.6

4.0

Registered in children’s name

1

0.8

5.0

Patriarchy system

4

3.1

6.0

Inherited problem

2

1.5

7.0

Don’t know

15

11.5

8.0

No answer

35

26.9

9.0

Not applicable

60

46.2

130

100

Total
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Assets and credit:
Ownership of/rights over land
Publicly available research/data
Low levels of formalised land ownership are typical in Tanzania. According to the ILD Report
(2005), 89% of all properties in Tanzania are held extralegally. The process of securing formal
SHUK [P[SL PZ JVZ[S` HUK KPMÄJ\S[ HUK PZ VUL VM [OL THPU YLHZVUZ ^O` TVZ[ VM ;HUaHUPH»Z SHUK
ownership remains extralegal.
Under Tanzanian law, both spouses must be registered as owners of a piece of land, which
cannot be mortgaged without the consent of both parties.
Recent legal reforms have done much to improve the legal position of women with regard to land
rights, for example, the right of a woman to acquire land is embedded in the National Land Policy,
the Law of Marriage Acts and the Land Act of 1999. The Village Land Act invalidates customary
laws which discriminate against women, as it recognises a right of a wife to obtain land on her
husband’s death or their divorce. However, customary views often still prevail and deny women
land that under statutory law should legally be theirs.

EFG’s baseline survey results
Land ownership by the women in household is a problem of all respondents only 9.2% of
respondents owned land individually and 10% owned land jointly with spouse and or other
household members. However, 23.8% of respondents reported that other household members
owned the land. It is clear that ownership of land by women, either individually or jointly is low.
47.7% of respondents believed they could not transfer or use land as collateral without their
husband’s permission. 5.4% said that they could transfer land without their husband’s permission.
The issue was not applicable to 39.2% and 7.7% of the respondents had no response.
Table 6 – Owner of land
>OVPZ[OLV^ULYVM[OLSHUK&
Marital status

Individually

Jointly

Household
members

Not
applicable

Total

Never married

1.6

0.8

4.6

19.2

26.2

Married/living together

2.4

9.2

16.9

20

48.5

separated/divorced

3.8

0

0.8

13.1

17.7

>PKV^LK

1.5

0

1.5

4.6

7.6

Total

9.3

10

23.8

56.9

100
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>OLU[OLX\LZ[PVU^HZWVZLKHZ[V^OL[OLYH^PMLJV\SKHWWS`MVYSHUK^P[OV\[[OLWLYTPZZPVU
of her husband, only 10% of the respondents thought that a wife could, while 43.1% said a wife
would have to seek prior consent from her husband. The question was deemed not applicable
by 46.9% of the respondents. From the above survey statistics, it appears that women are still
unsure of their rights over matrimonial assets.
The size of land owned by respondents ranged between 1/20 acre to 10 acres, of which the
highest percentage (9.2%) of respondents own 2 acres, followed by 7.7% which own one quarter
of an acre. These results show that the majority of respondents own small plots of land.
Table 7 – Size of land owned
Size of land owned (in acres)

Percentage of respondents (%)

0.2

0.8

0.25

7.7

0.5

3.8

1

6.2

1.5

1.5

2

9.2

2.5

0.8

3

3.1

4

0.8

5

2.3

6

0.8

10

0.8

Total

37.8

No answer given or do not have land

62.2

3.6% out of the respondents who own land have developed their land in some way while the rest
have not. Only 28.3% of the respondents’ land has registered title. The same percentage of
YLZWVUKLU[ZILSPL]LK[OLPYSHUK[VILSPJLUZLK;OLKPMÄJ\S[HUKSLUN[O`SHUKYLNPZ[YH[PVUWYVJLZZ
is a likely reason as to why few respondents have been able or willing to develop their land, and
why so few possess registered title.
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Assets and credit:
Access to credit and collateral issues
Publicly available research/data
(JJVYKPUN[V[OL>VYSK)HUR»Z+VPUN)\ZPULZZKH[HIHZLZ\IZHOHYHU(MYPJHPZJVUZPKLYLK[VIL
the toughest place to get credit in the world. In addition, women are limited to informal sources
VMJHWP[HSHZKPZJYPTPUH[VY`J\Z[VTHY`SH^THRLZHJJLZZPUNMVYTHSÄUHUJLKPMÄJ\S[

EFG’s baseline survey results
;OL THQVYP[` VM YLZWVUKLU[Z OH]L UL]LY \ZLK SHUK HZ JVSSH[LYHS MVY JYLKP[" VUS` H [PU` WLYJLU[
(4.6%), have done so.
Those who own land but who did not think that they had the right to transfer or to use it as
collateral cited the following reasons: in order to build peace and harmony in their families (18.5%),
because the land belongs to the husband (3.8%), because they have to negotiate with a partner
to use the asset as collateral (1.5%), because the patriarchy system does not allow women
to transfer or use land 0.7 %, and because the property is registered in their children’s names
(0.8%). 74.7% of the respondents did not know or did not offer any reasons.
Only 34.2% of respondents had ever accessed some form of credit. Respondents who had
been able to access credit utilised the services of the following: Akiba Commercial Bank, Black
Foundation, Community Development Bank, FINCA, NSSF SACCOS, the President Fund, Pride,
SACCOS, SEDA and Upendo Group. According to the survey, most of the respondents who
have accessed credit used the credit services available from Pride (11.5%) and Community
Development Bank (10.8%).
6US`   VM YLZWVUKLU[Z RUL^ VM ÄUHUJPHS PUZ[P[\[PVUZ [OH[ VMMLYLK ZWLJPHS JYLKP[ SPULZ MVY
women. Only one respondent has accessed credit through the Financial Institutions women
entrepreneurs’ credit basket. 40.8% of respondents indicated that they were aware of credit
programmes offered to female entrepreneurs by the Tanzanian government, although only 3.1%
of respondents had received credit through these government channels.
(S[OV\NO [OLYL HYL H NYV^PUN U\TILY VM TPJYVÄUHUJL PUZ[P[\[PVUZ VMMLYPUN [OLPY ZLY]PJLZ PU
Tanzania, they are still relatively small in number and offer small sums which often require weekly
repayment (which adds an additional time burden). Few respondents were aware of specialist
ÄUHUJPHSZLY]PJLZVMMLYLK[V^VTLU
As for those respondents who have not accessed any form of credit, 27.7% of them were in need
of such services but could not access credit due to various reasons, including lack of security/
JVSSH[LYHSMVYHSVHUWYVOPIP[P]LS`OPNOPU[LYLZ[YH[LZSHJRVMI\ZPULZZSPJLUJLSHJRVMYLSPHISLVMÄJL
space, and scarcity of appropriate loan facilities. The pie chart below shows some of the barriers
preventing female entrepreneurs from accessing credit facilities in diagrammatic form.
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Figure 3 – Problems which hinder access to credit

Other 6.9%
not aware of
credit Facilities 3.8%
Too difficult to
obtain 6.2%
don't know/
no Answer
50.8%

Have just started
Business 3.8%
No office
premises 6.2 %
High interest
rates 3.1%
Not have licence 2.3%
Lack of
collateral 16.9 %

*VTTVUMVYTZVMJVUKP[PVUZYLX\LZ[LKI`ÄUHUJPHSPUZ[P[\[PVUZ^LYLNYV\WTLTILYZOPWWYVWLY[`
and land collateral. Out of the 44 respondents who were able to access credit, 25 reported that
credit history was a criterion for accessing credit while 13 reported that consent from the spouse
was a requirement.
5VUTPJYVÄUHUJLPUZ[P[\[PVUZYLX\PYLHSL]LSVMMVYTHSP[`[OH[THU`ZTHSSI\ZPULZZLZHYL\UHISL
[VJVTWS`^P[O;OPZPZYLÅLJ[LKPU[OLYLZWVUZLZV\[SPULKHIV]L
It is estimated that only 5% of women and 11% of men are banked in Tanzania (Financial Sector
Deepening Trust, Tanzania 2007). The survey shows that more than half of the respondents
  OHKUVIHURHJJV\U[HZJVTWHYLK^P[O ^OVOHKVWLULKVUL>OPSL[OLU\TILY
VMYLZWVUKLU[Z^P[OIHURHJJV\U[ZPZOPNOLY[OHU[OLUH[PVUHSH]LYHNLP[PZJSLHY[OH[HZPNUPÄJHU[
portion still do not have access to banking facilities.
0U1\S` ;HUaHUPHVWLULKHIHURLZWLJPHSS`MVY^VTLU"OV^L]LYP[PZ[VVLHYS`[VZLL^OH[
impact this may have. Although there have been legal reforms to address the imbalance of
women’s access to capital, in practice customary law and traditions prevail. Further, traditional
forms of credit are often not available as land, which is the most acceptable form of collateral
[V ÄUHUJPHS PUZ[P[\[PVUZ PZ VM[LU \UYLNPZ[LYLK"  THU` ^VTLU HYL \UHISL [V ZH[PZM` YLNPZ[YH[PVU
requirements, as the costs of registration are often prohibitive for an applicant.
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Awareness of rights:
Policy awareness and advocacy
Publicly available research/data
:L]LYHS WVSPJPLZ OH]L ILLU MVYT\SH[LK ZWLJPÄJHSS` [V LUOHUJL [OL WVZP[PVU VM LU[YLWYLUL\YZ PU
Tanzania. Such policies include the National Micro Finance Policy (2000), Small and Medium
Enterprises (MSE) Policy 2002 (which focuses on, among other things, encouraging women’s
participation in business activities by identifying barriers and addressing them) and the SME
Development Policy (2003-2013).
If female entrepreneurs could be encouraged and empowered to take part in advocacy, through
capacity building and support from entrepreneurial associations, it could be ensured that these
WVSPJPLZHUKM\[\YLWVSPJPLZYLÅLJ[[OLULLKZVMMLTHSLLU[YLWYLUL\YZHUKOLSWPU[OLLSPTPUH[PVU
of gender barriers.

EFG’s baseline survey results
The survey assessed the respondents’ awareness of various key policies by asking whether
they have heard of such policies. The highest percentage of respondents (97.7%) was aware of
HIV/AID control policy, followed by 84.4% who were aware of Education policy, and 74.6% who
were aware of Anti-Corruption policy. Only 29.9% of respondents were aware of the Rural Road
policy.
The results above show the positive effect that the organised and targeted publication of HIV/AIDs
policy has had. If the same principles used in the HIV/AIDs campaigns are used to disseminate
information related to women’s business rights, it is likely to have a strong and positive impact on
the economic development and empowerment of female entrepreneurs.
The survey revealed that there is a severe lack of involvement on the part of respondents in
policy formulation related to business. Only 1 out of 130 respondents had participated in policy
formulation. None of the respondents has assisted non-governmental organisations with any
policy related work.
The table below shows that dissemination of information via radio, television, service delivery,
newspaper, and word of mouth are the most effective ways to provide information to female
entrepreneurs about government policies, with radio being the most effective. This is also likely
to be applicable to communicating with female entrepreneurs about, for example, new business
initiatives, advocacy, and capacity building.
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0.8

Other

100

3.1

NGO/CBO

Total

3.7

Service delivery

2.3

3.8

>VYKVMTV\[O

Don’t know

6.2

TV

55.4

6.2

Newspaper

Not applicable

18.5

Radio

MAIN SOURCE

Local
govt
reform
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100

0

27.7

2.3

3.1

4.6

10.8

14.6

12.3

24.6

Poverty
reduction

100

0

2.3

0.8

8.5

15.4

9.2

16.9

13.8

33.1

100

1.5

24.6

0

3.1

4.6

10

18.5

9.2

28.5

100

0

35.4

0

3.1

3.8

10.8

15.4

14.6

16.9

HIV/AIDS Anti cor- Privatisation
control
ruption

Table 8 – Understanding of government policies via knowledge sources

100

0.8

14.5

0

2.3

26.2

4.6

8.5

16.2

26.9

100

2.3

13.8

2.4

5.4

26.2

3.1

13.8

9.2

23.8

POLICIES
Education Health

100

1.5

42.3

3.2

1.5

10

5.4

13.8

4.6

17.7

Water

100

2.3

70

1.5

0.8

1.5

2.3

5.4

5.4

10.8

Rural
roads

100

0.8

81.5

0.8

0.8

2.3

0.8

4.5

2.3

6.2

100

0.8

47.7

3.1

2.3

10

6.9

6.2

9.2

13.8

Laws and Taxation
order
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Awareness of rights: Rights as a woman
Publicly available research/data
0U ;HUaHUPH H U\TILY VM WVSPJPLZ HYL HWWSPJHISL [V ^VTLU»Z YPNO[Z! [OL 7VSPJ` VU >VTLU HUK
.LUKLY+L]LSVWTLU[PU"[OL5H[PVUHS+L]LSVWTLU[=PZPVUHSZVHKVW[LKPUHUK
is aimed at ensuring gender equality and the empowerment of women in all socio-economic
HUKWVSP[PJHSYLSH[PVUZHUKJ\S[\YLI`"HUKPU[OL*VTTPZZPVUMVY/\THU9PNO[ZHUK
Good Governance was established to investigate allegations of human rights violations and to
disseminate information on human rights, including women’s rights. Furthermore, a special gender
desk dealing with public education and women’s rights was established within the Commission
in 2004.
However, there is concern that some of these initiatives are not getting the publicity or funding that
they need, for example, the Ministry of Community Development, Gender and Children’s Affairs
is an under-resourced ministry making the realisation of some of the government’s objectives
KPMÄJ\S[

EFG’s baseline survey results
Only 26.9% of respondents indicated that they knew what their rights were as a woman. Further,
only 36.9% were aware of their business-related rights and just 25.4% professed to understand
laws affecting their business endeavours. These results show that there is still a great need to
improve awareness of women’s rights.
The respondents were asked to list the rights they were entitled to as a female entrepreneur.
Their responses are summarised in the pie chart below.
Figure 4 – The rights a female entrepreneur is entitled to
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Awareness of rights:
Possession of legal documentation
Publicly available research/data
Typically, women have not been recorded in the ownership documentation for assets. Although
Tanzanian law has been reformed to uphold women’s entitlement to assets, there is evidence that
prevailing patriarchal views prevent women from holding formal ownership documentation.

EFG’s baseline survey results
>OLU [OL YLZWVUKLU[Z ^LYL X\LZ[PVULK VU [OL [`WL VM SLNHS KVJ\TLU[Z [OL` OH]L PU [OLPY
WVZZLZZPVU[OLTHQVYP[`VM[OLYLZWVUKLU[ZTLU[PVULK[OH[[OL`WVZZLZZLKIPY[OJLY[PÄJH[LZMVY
all of their children (66.2%). The legal documents which the least number of respondents had
PU[OLPYJ\Z[VK`^LYLYLSH[LK[V[P[SL[VSHUK KLH[OJLY[PÄJH[LZ HUKYLZPKLU[PHS
permits (10.8%).
-PN\YL¶>VTLU»Z7VZZLZZPVUVM3LNHS+VJ\TLU[Z
10.8
)PY[O*LY[PÄJH[L
+LH[O*LY[PÄJH[L
Title to land
Residence permit

Note: It adds up to more than 100 because some posses more than one document
The lack of possession of land title documents is explained by the fact that few women own
land and thus do not have ownership title deeds. Indeed, women are often not included in the
title documents to other assets, even when they have contributed to the acquisition of such
HZZL[Z3HJRPUNPUKVJ\TLU[ZJVUÄYTPUN[OLPYSLNHSLU[P[SLTLU[^VTLUHYL]\SULYHISLZOV\SK
their spouses or family members pass away, as they may end up being denied possession/
ownership of assets that are morally speaking theirs.
As many as 70% of the respondents have not written a will. The reason behind the lack of will
^YP[PUNPZH[[YPI\[LK[V]HYPV\ZMHJ[VYZPUJS\KPUN!P[PZZ[PSSKPMÄJ\S[[VJVU]PUJL[OLO\ZIHUK[VKV
so (14.6%), no thought has been given to writing one (11.5%), no valuable assets so far (6.2%),
property is registered in children’s names (3.8%), and will writing is against religious rules (1.5%).
Only one respondent replied that she was in the process of writing a will.
It appears from the above results that will writing is still a taboo as there are fears that writing
about death could bring about early mortality. There are also concerns that early disclosure of
WYLMLYLUJLZHIV\[^OVZOV\SKPUOLYP[^OH[TH`SLHK[VMHTPSPHSJVUÅPJ[
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Awareness of rights:
Access to legal aid and legal training
Publicly available research/data
Many female entrepreneurs suffer from poor levels of education and a lack of technical, and
business management skills. This means that when they need to negotiate contracts or access
[OLZLY]PJLZVMMLYLKI`ÄUHUJPHSPUZ[P[\[PVUZ[OL`HYLH[HKPZHK]HU[HNLHUKHYLVM[LUKPZJV\YHNLK
from attempting to do so.
It is also acknowledged that women are time-poor and therefore lack adequate time to attend
training. This, coupled with a severe lack of training opportunities, particularly those targeted at
the needs of female entrepreneurs hinders such women’s development of their businesses.
;OL 0U[LYUH[PVUHS *LU[LY MVY 9LZLHYJO VU >VTLU OHZ PUKPJH[LK [OH[ ^VTLU HSZV ULLK UVU
ÄUHUJPHSZLY]PJLZHZ^LSSHZÄUHUJPHSVULZ¶Z\JOHZTHYRL[PUMVYTH[PVUHUKHJJLZZTHUHNLTLU[
HUK ÄUHUJPHS [YHPUPUN WLLY UL[^VYRZ HUK SLHKLYZOPW ZRPSSZ  ,X\PWWLK ^P[O [OLZL ZRPSSZ MLTHSL
entrepreneurs would be able to better target economic opportunities previously out of their
reach.

EFG’s baseline survey results
87.6% of interviewed respondents reported that they did not have access to legal services when
in need. 12.4% of respondents who were able to access legal aid accessed this through, among
other means, ten cell leaders (4.6%) and local government leaders known as “mwenyekiti wa
serikali ya mtaa” (7.8%). The majority of respondents indicated that they were unaware of the
location at which such services were offered. Only 4.6% had participated in any kind of legal
training.
>OLUHZRLKHIV\[[OL[`WLVM[YHPUPUNYLX\PYLKI`YLZWVUKLU[Z[OLTHQVYP[`YLX\LZ[LKJV\YZLZ
relating to rights of female entrepreneurs (34.6%), entrepreneurship in general (22.3%), women’s
and human rights (10.8%), process for acquiring a licence (2.3%), and good governance (0.8%).
>PSS^YP[PUNHUKPTWYV]PUN\UKLYZ[HUKPUNVMJVUZ[P[\[PVUHSYPNO[Z^LYLHSZVTLU[PVULKHZ[VWPJZ
respondents would like training on.
As indicated above an overwhelming number of respondents are not aware of many laws and
regulations which are applicable to them. This is possibly because respondents could not access
legal advice when necessary and very few had taken part in any legal training since starting their
business.
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Home life:
General and household expenses
Publicly available research/data
Despite much good work that has been undertaken to improve the position of women In Tanzania,
patriarchal attitudes still prevail, particularly in rural areas. There are deep-rooted stereotypes
regarding gender roles and it is still the general assumption of many that a woman’s primary
role is to care for the family and carry out domestic chores. It is commonly accepted that many
women experience a ‘double’ workday, while men are more generally able to relax outside of their
working hours.
A time-use survey recently produced by the Tanzanian Bureau of Statistics, shows that women
spend 23 hours longer than men in unpaid tasks such as water collection, food preparation and
caring for family members. This unpaid burden restricts the time available for other activities - a
female entrepreneur may not be able to devote the hours she would like to her business, thus
limiting her capacity for expansion. For this reason, many female entrepreneurs are considered
time poor. Such additional burdens may also reduce the amount of energy and enthusiasm that
female entrepreneurs are able to reserve for their business endeavours.
According to various sources (Thomas (1990), Haddad and Hoddinott (1994), there is empirical
evidence to show that any increase in income earned by a woman will increase household
expenditure on items such as food and education.
(JJVYKPUN [V ;OL (MYPJH *VTTPZZPVU»Z )HJRNYV\UK 7HWLY [V [OL *VUMLYLUJL VU >VTLU HUK
Employment in Africa, Maputo, Mozambique, on 15 August 2008, improvements in women’s
employment and income, compared to an increase in a man’s, tend to have a more positive
impact on child nutrition, health, education and family welfare. Increased income is also a means
of enhancing a woman’s autonomy and participation in household decision-making.

EFG’s baseline survey results
The survey revealed that married respondents are more likely to pay for household expenses than
their husbands are. Household expenses included among other things, food, rent, children’s
school fees etc.
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EFG’s proposals:
1. Strengthen participation in female entrepreneur associations
As the results of the survey have highlighted, there is a lack of awareness in respect of
female entrepreneur associations, and very little interaction between existing associations
and such associations’ potential members.
Existing associations need to concentrate on promoting themselves and the services that
they can offer to members. Associations need to be coordinated so that they can form a
network, thereby facilitating the sharing of information, services, training, and resources,
which would lead ultimately to the strengthening of such associations. Stronger associations
will be more effective at bringing about change at a regional and national level.
Properly organised and coordinated associations will be more effective in raising their
members’ voices and carrying out advocacy. Effective capacity building of members will
allow female entrepreneurs to engage fully in the association, so that they build an association
which truly caters for their needs.

2. Increase access to legal advice and education
The survey has revealed that the vast majority of respondents do not have access to legal
advice when they need it. Although there is free legal advice available in Dar es Salaam
and, to a lesser degree, other parts of Tanzania, none of the organisations focus on the legal
aspects of business.
Female entrepreneurs are often prevented from developing their businesses due to lack
of business law knowledge. This means that many businesses are not formalised and
remain extralegal, making compliance with employment and labour standards impossible.
Female entrepreneurs with informal businesses are more vulnerable as they face additional
KPMÄJ\S[PLZ^OPJOWYL]LU[[OLTMYVTLU[LYPUNPU[V]HSPKJVU[YHJ[ZHUKHJJLZZPUNJYLKP[

3. Increase business-related training
Through partnership with other business-related organisations, EFG intends to enhance
women’s understanding of their legal rights.

4. Empower female entrepreneurs to undertake advocacy
Only one of the respondents in this survey had participated in any kind of advocacy. Female
entrepreneurs need to be empowered, through leadership training and by other means, to
HK]VJH[LVU[OLPYV^UILOHSMHUK[OLYLI`LUZ\YLWVSPJPLZYLÅLJ[[OLPYULLKZHUK[VLUZ\YL
that policies do not act as barriers to development.
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Stronger associations and networks of associations will provide a collective voice for female
entrepreneurs which will lead to more effective advocacy. Encouraging associations to form
networks will also lead to such networked associations being able to have an impact on not
only the national but also the international arena.

5. Improve knowledge of women’s rights
The low level of respondents who professed to know their rights as a woman shows that
there is a need for female entrepreneurs to have greater awareness of their rights and
entitlements, as well as access to best practice models and guides to starting and running
their own enterprises.
EFG aims to become a ‘one-stop-shop’ for women seeking advice on their rights and training
to improve their understanding and capacity. EFG will both directly carry out training and
put female entrepreneurs in touch with other organisations which offer the services that they
require.

6. Facilitate land ownership
Discriminatory customary practices still prevent women from gaining title to land. Even if
a female entrepreneur owns property, she is often prevented from making effective use
of it, such as using it as collateral, since much of the land in Tanzania is unregistered and
therefore not eligible for use as credit security. There is a need to continue to work towards
eradicating discriminatory practices towards women with respect to land ownership and to
increase awareness, particularly in rural areas, of the land reforms which uphold a woman’s
rights to land. Reform of the land registration system will also allow entrepreneurs to gain
better access to business premises.

7. Improve ease of business set-up and running
Lack of formal business set up is a problem for both male and female entrepreneurs.
The majority of the respondents had not registered their businesses and did not hold
licences. Business registration and licence procedures, as well as tax requirements need to
be reformed in respect of small and medium enterprises so that more of these businesses
can enter the formal economy.

Note: Some these recommendations have also been repeatedly emphasised in
various literatures and studies referred.

29

E Q UA L I T Y F O R G R O W T H

Bibliography
(SSLU 0 ,SHPUL 3HUNV^P[a 5HU 4PUUP[P 4HYPH    ¸ 9LWVY[ VU >VTLU HUK
,U[YLWYLUL\YZOPW¹.SVIHS,U[YLWYLUL\YZOPW4VUP[VY*LU[LYMVY>VTLU»Z3LHKLYZOPW)HIZVU
College, and London School of Economics.
Bardasi, Elena, Blackden Mark, Guzman, Juan Carlos. “Gender Entrepreneurships and
*VTWL[P[P]LULZZPU(MYPJH¹>VYSK)HUR
)LRLÄ;HTHYH¸;HUaHUPH!3LZZVUZPU)\PSKPUN3PURHNLZMVY*VTWL[P[P]LHUK9LZWVUZPISL
Entrepreneurship”. UNIDO and Kennedy School of Government, Harvard University.
+LQL\UL@LZOPHYLN(M+)¸7YVTV[PUN>VTLU»Z,JVUVTPJ,TWV^LYTLU[PU(MYPJH¹
,SSPZ (THUKH )SHJRKLU 4HYR *\[\YH 1VaLÄUH 4HJ*\SSVJO HUK :LLILUZ /VSNLY 
¸.LUKLYHUK,JVUVTPJ.YV^[OPU;HUaHUPH!*YLH[PUN6WWVY[\UP[PLZMVY>VTLU¹>VYSK)HUR
/HKKHK3H^YLUJLHUK1VOU/VKKPUV[[ ¸>VTLU»Z0UJVTLHUK)V`.PYS(U[OYVWVTL[YPJ
:[H[\ZPU[OL*[LK»0]VPYL¹>VYSK+L]LSVWTLU[!
Institute for Liberty and Democracy. 2005. “Program to Formalize the Assets of the Poor of
Tanzania and Strengthen the Rule of Law: (MKURABITA) Final Diagnosis Report.” Institute for
Liberty and Democracy, Lima.
0U[LYUH[PVUHS *LU[LY MVY 9LZLHYJO VU >VTLU   ¸6UL >VTHU $ 6UL )\ZPULZZ  >O`
)\ZPULZZHUK4HUHNLTLU[,K\JH[PVUMVY>VTLUPZLZZLU[PHS[V,JVUVTPJ+L]LSVWTLU[¹
036¸;HUaHUPHU>VTLU!,U[YLWYLUL\YZNVPUNMVY.YV^[O¹.LUL]H0U[LYUH[PVUHS3HIV\Y
6MÄJL
ILO Seed Programme, African Development Bank Private Sector Department. 2004. “Supporting
.YV^[O6YPLU[LK>VTLU,U[YLWYLUL\YZPU,[OPVWPH2LU`HHUK;HUaHUPH
Olomi, Donath R (Dr). “Unleashing Entrepreneurial Potentials of the Poor in Tanzania: Prospects,
*OHSSLUNLZHUK>H`-VY^HYK¹>VYRPUN7HWLYMVY7YLZLU[H[PVU[V[OL/PNO3L]LS*VTTPZZPVU
on the Legal Empowerment of the Poor. University of Dar es Salaam Entrepreneurship Centre
(UDEC).
;OL(MYPJH*VTTPZZPVU¸)HJRNYV\UK7HWLYVU*VUMLYLUJLVU>VTLUHUK,TWSV`TLU[
in Africa, Maputo, Mozambique”.

30

E Q UA L I T Y F O R G R O W T H

The United Republic of Tanzania, Ministry of Planning, Economy and Empowerment. 2006.
“Empowerment of Economic Actors in Tanzania”. A Paper presented by Mr Eliseta Isaac Kwayi,
the Executive Secretary of the National Economic Empowerment Council in a Policy Dialogue
Seminar organised by ESRF.
Thomas, D. 1990. “Intrahousehold Resource Allocation: An Inferential Approach.” Journal of
Human Resources 25: 635-64
<UP]LYZP[`VM+HYLZ:HSHHT,U[YLWYLUL\YZOPW*LU[YL<+,*¸>VTLU,U[YLWYLUL\YZPU
;HUaHUPH1VIZ.LUKLYHUK:THSS,U[LYWYPZLZPU(MYPJH¹0366MÄJL+HYLZ:HSHHT
<56/933:¸)YLHRPUN)HYYPLYZ!.LUKLY7LYZWLJ[P]LZHUK,TWV^LYTLU[VM>VTLUPU
Least Developed Countries”.
>VYSK )HUR  ¸0U]LZ[TLU[ *SPTH[L (ZZLZZTLU[! 0TWYV]PUN ,U[LYWYPZL 7LYMVYTHUJL HUK
.YV^[OPU;HUaHUPH¹7YP]H[L:LJ[VY+L]LSVWTLU[<UP[(MYPJH9LNPVU>HZOPUN[VU+*
>VYSK)HUR+VPUN)\ZPULZZ;HUaHUPH/V^[V9LMVYT(WYVQLJ[ILUJOTHYRPUN[OL
YLN\SH[VY`JVZ[VMKVPUNI\ZPULZZPUJV\U[YPLZ>HZOPUN[VU+*
>VYSK )HUR   +VPUN )\ZPULZZ >VTLU PU (MYPJH  =PJ[VYPH 2PZ`VTIL ¶ ¸( 3LHZL
Opportunity”.

31

E Q UA L I T Y F O R G R O W T H

Acronyms
EFG – Equality For Growth
ILD Report – Institute for Liberty and Democracy. 2005. “Program to Formalize the Assets of
the Poor of Tanzania and Strengthen the Rule of Law: (MKURABITA) Final Diagnosis Report.”
Institute for Liberty and Democracy, Lima
ILO – International Labour Organisation
MKURABITA – Program to Formalise the Assets of the Poor of Tanzania and Strengthen the Rule
of Law
SACCOs – Savings and Credit Cooperative Organisations

Acknowledgements
Appreciation go to Jane Magigita for her coordination role in this survey exercise and
Ms. Byamunga, as enterpreneur and business trainer for her insight and experience during the
preparation of this survey. Thanks to Kirsten Bryans, Cornel Jahari, Grace Eved, Voilet Simeoni
and Sang Thi Vu for their efforts in compilation of this report, last but not least all volunteers who
took part in data collection.

Supporters
,-.HJRUV^SLKNL[OLZ\WWVY[VMKVUVYZ=0;(3=VPJLZ!.SVIHS7HY[ULYZOPWHUK6UL>VYSK(J[PVU
6>(^OVTHKL[OPZZ\Y]L`WYVQLJ[WVZZPISLÄUHUJPHSS`

32

Equality For Growth Limited
PO Box 10618, Buguruni-Shell
Dar es Salaam, Tanzania
Tel: +255 (0)22 2863293
Email: info@equalityforgrowth.org
Website: www.equalityforgrowth.org

